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TEAM RYNKEBY
MAIN LOGO

This is the new main logo as used on the 20 
years celebration teamwear of 2021.

The logo has been constructed by using the 
rules of the Golden Ratio and is therefore both 
balanced mathematically and optically which 
results in a logo pleasing to the eye. 

It is the ultimate mediator of the visual identity 
and takes a fundamental part of the brand. It is 
therefore also important that:

•	Any version of the logo is never to be 
changed or corrupted. This means that it 
should not be cropped or altered in its pro-
portions. It must also not be included as a 
part of another symbol other that the sym-
bols described in this guide.

•	It is used when the Team Rynkeby  
brand is the sender.

•	It can be used in Black, White or Prime Yel-
low (only on black) only.

The TEAM RYNKEBY logo should clearly appear 
in any communication where TEAM RYNKEBY is 
the sender. 





THE GLOBAL LOGO

The Global logo is to be used for Global communication 
when Team Rynkeby is the sender.

It is important that:

•	The logo is never to be changed or corrupted. This 
means that it should not be cropped or altered in its 
proportions. It must also not be included as a part of 
another symbols.

•	It is used when the Team Rynkeby  
brand is the sender.

•	It can be used in Black, White or Prime Yellow (only on 
black) only.



TEAM RYNKEBY
ELEMENTS

The flag elements seen below are used as coun-
try identification marks and can be used alone 
with a team name or in groups arranged as 
needed within the provided grid system. 
In the grid system it is always possible to find a 
symetrical arrangement no matter how many or 
few elements you have. 
More flags can be added or removed when 
needed

ELEMENTS





TEAM RYNKEBY
SUPPORTED BY

The “Supported by Eckes Granini” element 
should always be used on any communication 
external and internal. 

If it is obvious, TEAM RYNKEBY is the sender you 
can use the element without TEAM RYNKEBY. 
Otherwise you should use the full “TEAM RYN-
KEBY supported by Eckes Granini” logo.

SUPPORTED BY

SUPPORTED BY



THE USE OF
“SUPPORTED BY” ELEMENTS

The “Supported by Eckes Granini” element 
should always be used on any communication 
external and internal. 

If it is obvious, TEAM RYNKEBY is the only send-
er, you can use the element without TEAM RYN-
KEBY. Otherwise you should always use the full 
“TEAM RYNKEBY supported by Eckes Granini” 
logo.

The Word template used as an example here, is 
also available in the logopack provided.

 

 
 
 

TE A M  R Y N K E B Y  Founda t ion  
V es te rgade  30  

5700  R inge  
D enm ark  

i n f o @ t e a m . r y n k e b y . c o m  
w w w . t e a m - r y n k e b y . c o m  

 
2  

mus. Praesent porttitor nibh ut maximus fermentum. Sed cursus tempus libero, eu gravida nunc 
venenatis sed. Aliquam erat volutpat. Integer id nulla sit amet ipsum auctor mattis. 

 

Baggrund for projektet 
Ut viverra imperdiet orci, condimentum hendrerit dolor interdum lobortis. Vestibulum in turpis nisi. 
Ut semper blandit pulvinar. Nam imperdiet elementum orci et efficitur. Cras sed rutrum metus. 

Maecenas sed sapien consequat turpis feugiat tempor a vitae nulla. Aliquam turpis metus, vehicula 
sollicitudin posuere vitae, fringilla et magna. 

Sed eu tellus id tellus gravida sollicitudin rhoncus ac metus. Aliquam ut nulla id lectus volutpat 
efficitur a maximus leo. Curabitur sit amet tortor rhoncus, tempor ex nec, scelerisque ex. Duis 
aliquet nunc ut ligula sagittis, eu lobortis turpis maximus. Maecenas nec tortor libero. Mauris 
scelerisque pulvinar velit, sed gravida lectus accumsan at. Morbi eros metus, ornare at diam et, 
imperdiet convallis sapien. Duis sed mi justo. Integer convallis est a lorem pellentesque, vitae 
iaculis lectus aliquet. 

 
 
 
 
 
 

 

 
 
 
 

TEA M  R YN K EB Y Founda t ion  Ves te rgade  30  5700  R inge  D enm ark  i n fo@ team . rynkeby . com  w w w . team - rynkeby . com  
 
 

 

Ringe, 15. december 2021 

 
Modtager 
Modtagernavn Gadeadresse Postnumer og by Land 

 
navn@websted.com  

 
 
Kære Hr. Xxxx  

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque auctor posuere pellentesque. 

Praesent porta malesuada turpis a semper. Mauris rhoncus mollis nisi, non dapibus diam facilisis 

eu. Nunc at odio arcu. Nunc venenatis facilisis consequat. Nunc ut velit nec felis faucibus aliquam. 

Morbi commodo mauris ut odio tincidunt placerat. Fusce vel interdum magna, id convallis neque. 

Sed rutrum molestie est eu varius. Fusce congue in justo vitae pulvinar. Curabitur nec egestas 

lectus, in pellentesque leo. Fusce vitae pretium massa, ut hendrerit turpis. 
Ankomstområde Suspendisse tempor malesuada porta. Vivamus eros metus, hendrerit eu lobortis nec, aliquam quis 

lorem. Vestibulum vel mollis dui, vel pulvinar nunc. Donec at rutrum justo. Etiam sodales ultricies 

libero a fringilla. Integer vitae viverra orci, non luctus nibh. Fusce et felis urna. Donec in commodo 

sem.  

• Nullam et velit blandit nisl sodales sagittis.  
• Aliquam fermentum, erat vitae sollicitudin elementum,  

nisl nisi ultricies est, eget fermentum mi diam nec mauris.  

• Aenean vehicula feugiat dolor, ut lobortis ex accumsan dapibus.  

• Duis ornare in dolor ac vehicula.  
 
Formelle tilladelser Nam sodales elit vel augue vehicula scelerisque. Curabitur vehicula, nisl sed pellentesque tempus, 

turpis nisl bibendum nunc, et elementum justo tellus sit amet nisi. Donec eleifend mauris nibh, sit 

amet volutpat ante tempus in. Pellentesque habitant morbi tristique senectus et netus et malesuada 

fames ac turpis egestas. Nulla sed placerat urna. Suspendisse iaculis lorem lectus, sed fringilla 

ligula convallis at. Orci varius natoque penatibus et magnis dis parturient montes, nascetur ridiculus 



TEAM RYNKEBY
NEW LOCALIZED LOGO
WITH BRAND



TEAM RYNKEBY
LOCALIZED LOGO
WITH BRAND, TEAMNAME AND 
COUNTRY IDENTIFICATION MARK

SØNDERJYLLAND



SØNDERJYLLAND

ZÜRICH

ARCTIC

FØROYAR

JYVÄSKYLÄ-KUOPIOGÖTEBORG

ÍSLAND

BRUXELLESFLENSBURG

TEAM RYNKEBY
ALL CURRENT COUNTRIES



TYPOGRAPHY
MUSEO SANS

The extensive font family Museo by Jos Buiv-
enga comprises four different styles. Museo, 
Museo Slab, Museo Sans and Museo Sans 
Rounded. Eventhough we will only make use 
of the Museo Sans font. 

Museo Sans shares its basic character forms 
with those of Museo, whereby the almost 
total lack of differentiation in line width em-
phasizes the linear character of the letters.  
Because of the lack of variation in line width, 

Museo Sans has a geometrical appearance. 
The large counters and a generous x-height 
make Museo Sans substantial and accessible 
and ensure that it is clearly legible both in 
display and small text font sizes. 

Museo Sans comes in five weights, each with 
matching Italic cuts.

ABCDEFG
abcdefg

abcdefg



PRIMARY  
TYPEFACE
MUSEO SANS

Primarily the first 3 weights (900, 700 and 
500) must be used for print. 

The last 2 weights (300 and 100) �should be 
avoided to keep it legible.

ABCDefghijk01234,.&%?

ABCDefghijk01234,.&%?

ABCDefghijk01234,.&%?

ABCDefghijk01234,.&%?

Museo Sans 900

Museo Sans 500

Museo Sans 300

Museo Sans 100

SECONDARY 
TYPEFACE
HELVETICA

The secondary font is meant as a fallback and 
should only be used when it is impossible by 
technical reasons to use the primary font.

It can be used on internal and external com-
munication materials where it is not appropri-
ate to use the primary font.

ABCDefghijk01234,.&%?
ABCDefghijk01234,.&%?
ABCDefghijk01234,.&%?

Helvetica Bold

Helvetica Regular

Helvetica Light



BRAND COLOURS
AND USE OF THEM

The primary colours of the brand are Black, White 
or Prime Yellow (only on black) and the logotype 
can be used in Black, White or Prime Yellow (only 
on black) only.

The secondary colours are for backgrounds and 
watermarks only.

PRIMARY COLOURS

SECONDARY COLOURS

5 YELLOW

Pantone 
107 C

CMYK 
0 10 94 0 

HEX 
#FBE122

4 YELLOW

Pantone 
115 C

CMYK 
0 14 96 0 

HEX 
#FDDA24

1 BLACK

Pantone 
BLACK C

CMYK 
0 0 0 100 

HEX 
#000000

3 YELLOW

Pantone 
122 C

CMYK 
0 18 98 0 

HEX 
#FED141

2 YELLOW

Pantone 
123 C

CMYK 
0 22 100 0 

HEX 
#FFC72C

1 WHITE

Pantone 
WHITE C

CMYK 
0 0 0 0 

HEX 
#FFFFFF

1 PRIME  
            YELLOW

Pantone 
1235 C

CMYK 
0 27 100 0 

HEX 
#FFB81C



USE OF THE LOGO
FACEBOOK & MAIL USE

The logo can be used as a part of a profile 
picture on Facebook.

The Team should use the suggested profile 
picture, which is also provided in the new 
logo-pack. Please use a action or situation 
picture for your cover photo.           

For the Main Team Rynkeby Facebook ac-
count a Global profile picture is provided in 
the logo-pack.

On you own private profile picture you can 
add a frame. You just have to search for 
“Team Rynkeby 20years”, then add your 
Country-frame to your profil picture.

Mail signature should be writen In the same 
style all over. Use The Secondary Typeface 
(Helvetica) In Regular And Bold as follows: 

•	Regards:	 12/9 pt Regular
•	NAME:	 15/9 PT BOLD (ALL CAPS)
•	Titel:	 12/9 pt Regular
•	Contact:	 10/6 pt Bold/Regular 

As a part of the Team Rynkeby Foundation 
you can use the flag line to indicate That You 
Are Global. Both The Signature Pictures are 
available in the Logo-pack.

ALPE D’HUEZ

Med venlig hilsen/Best Regards
 
JESPER BJERG
Landechef/Country Manager Danmark
 
Team Rynkeby Fonden	 Phone:	 +45 2014 0299
Vestergade 30			   Mail:	 jeb@team-rynkeby.com
DK – 5750 Ringe		  Web:	 www.team-rynkeby.dk
CVR: 3531 8798		  FB:	 www.fb.com/TeamRynkeby

Med venlig hilsen/Best Regards
 
K. A. GEBORDET
Team Manager Sønderjylland
 
Team Rynkeby Sønderjylland	 Phone:	 +45 2030 0302
S. A. Jensens Vej 4		  Mail:	 info@team-rynkeby.com
DK – 6200 AAbenraa		  FB:	 www.fb.com/TeamRynkeby

SØNDERJYLLAND



    

Udviklet og samfattet af

SUPPORTED BY


